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Abstract 
Religious tourism is one of the fastest growing segment of tourism industry. The fairs and 

festivals are the important aspects of religious tourism. A fair is a gathering of people to display or 
trade produce or other goods, to parade or display animals and often to enjoy associated carnival or 
funfair entertainment. Satisfaction as the result of the interaction between tourists experience at the 
destination area and the expectation he or she had about that destination” (Pizam 1978).  The 
development of tourism destination is depending on the satisfaction level of tourist. Therefore attempt 
is made here to determine satisfaction level of pilgrims those visited to Muktai fair at Old Kothali. 
Paper is mainly based on Primary data. To assess the satisfaction level of pilgrims' satisfaction index 
and overall opinion index is calculated. The study reveals that 52.22 percent pilgrims are 
unsatisfactory considering overall facilities.
Key word –Fair, Religious Tourism, Satisfaction.

Introduction:

 Tourism involves the activities of human being traveling to and staying in a place outside 
their usual environment for the purpose of pleasure through education, experience, enrichment and 
recreational activity etc. (Jaybhaye & Saptrshi, 2010) . 

There are various forms of tourism among them Religious tourism is very important in 
developing country like India. Now a day`s, Religious tourism is one of the fastest growing segment of 
tourism industry. Religious tourism means, 'where people travel individually or in groups for 
pilgrimage, missionary, or leisure (fellowship) purposes'. The fairs and festivals are the important 
aspects of religious tourism. A fair is a gathering of people to display or trade produce or other goods, 
to parade or display animals and often to enjoy associated carnival or funfair entertainment (Batra 
K.L.1989). Almost all fair centers appear to be motivated by some religious worship, or ritual or 
ceremony (Tamaskar, 1989). The Fairs, occur occasionally, may be once or twice a year, and serve a 
wider area not only economically but also socially, religiously and culturally. In developing countries, 
fairs are still important trading institutions, especially for the rural community and they play vital role 
in regional economic co-operation (Saxena, 2004).  

Satisfaction of tourist is a base of tourism growth. “Satisfaction as the result of the interaction 
between tourists experience at the destination area and the expectation he or she had about that 
destination” (Pizam 1978).  The development of tourism destination is depend on the satisfaction level 
of tourist. Therefore attempt is made here to determine satisfaction level of pilgrims those visited to 
Muktai fair at Old Kothali. 

The Study Area:-

The Muktai temple is located at Old Kothali on the bank of Purna River.  The Village Kothali 
is located in Muktainagar taluka of Jalgaon district of Maharashtra State in India.  The absolute 
location of the village is 21°3'3"N 76°2'58"E. Kothali is 1 km away from AH 46 towards and 2 km 
from of Muktainagar tahsil headquarter towards west and 60 km away from district head quarter 
towards East. The total geographical area of village is 702 hectares. The average height of village is 
243 meters, from Sea level. The climate of the village is hot and dry. The annual average rainfall is 
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709.5 mm Rainfall. The total population of Kothali is 3,210 peoples.  

Objectives:

1. To study the facilities in the Muktabai fair at old kothali
2. To assess the satisfaction level of pilgrims about available facilities at the fair of Muktabai at 

old kothali.
3. To find out overall opinion of pilgrims about available facilities.
4. 0 Data Collection and Methodology:  

The present research work is mainly based on primary data source. To study satisfaction level 
of tourist 33 facilities are selected and field survey has been made during field survey 561 pilgrim's are 
assessed by stratified random sampling method.  Pilgrims have expressed their satisfaction about 33 
facilities in the points (out of 10). Some secondary data has been used from census, district gazetteer, 
district socio economic review; books, research papers, thesis, news papers, maps, reports, as well as 
various websites etc. 

The factor wise points are converted into four type of level of satisfaction classification such 
as >8-10 Excellent, >6-8 Good, >4-6 Satisfaction, and 0-4 Unsatisfactory. To calculate satisfaction 
index following formula is applied.

Where, 

sti = satisfaction index for the 'i' th Factor

Mi = numerical values for particular level of satisfaction for the 'i' th factor

Ni = Number of pilgrims deriving the particular level of satisfaction for the 'i' factor.

N = Total number of pilgrims for that factor for all level of satisfaction. 

Then the ranks are given to these satisfaction indices. To determine overall tourist opinion 
index Arjun nanaware's (2013) formula is employed, which is as following.
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Factors Excellent Good Satisfactory Unsatisfactory Total
num
bers
 

%
 numb

ers
 

%
 

numbers
 
%

 
numbers

 
%

 

Accommodation
 

0
 

0.0
 

0
 

0.0
 

49
 

8.7
 

512
 
91.3

 
561

Bathroom
 

0
 

0.0
 

0
 

0.0
 

11
 

2.0
 

550
 
98.0

 
561

Boating
 

0
 

0.0
 

0
 

0.0
 

265
 

47.2
 

296
 
52.8

 
561

coconut smashing
 

0
 0.0 

0
 0.0  

25
 4.5  

536
 95.5  

561

Customs and tradition 479 85.4 82 14.6  0  0.0  0  0.0  561

Darshan  Period 0 0.0 54 9.6  99  17.6  408  72.7  561

Darshan Line  0 0.0 281 50.1  199  35.5  81  14.4  561

Disaster Management 0 0.0 0 0.0  42  7.5  519  92.5  561

Drinking water  0 0.0 33 5.9  229  40.8  299  53.3  561

Electricity 0 0.0 0 0.0  71  12.7  490  87.3  561

Entertainment
 

131
 

23.4
 

215
 

38.3
 

143
 

25.5
 

72
 
12.8

 
561

Fair Management
 

0
 

0.0
 

0
 

0.0
 

260
 

46.3
 

301
 
53.7

 
561

Food 0
 

0.0
 

467
 

83.2
 

94
 

16.8
 

0
 

0.0
 

561

Garden
 

42
 

7.5
 

153
 

27.3
 

167
 

29.8
 

199
 
35.5

 
561

Kitchen Room

 
0

 
0.0
 

0

 
0.0

 
52

 
9.3

 
509

 
90.7

 
561

Toilets

 

0

 

0.0

 
0

 

0.0

 
5

 

0.9

 
556

 

99.1

 
561

Local public behavior

 

439

 

78.3

 

80

 

14.3

 

38

 

6.8

 

4

 

0.7

 

561

Location

 

502

 

89.5

 

59

 

10.5

 

0

 

0.0

 

0

 

0.0

 

561

Medical facilities

 

0

 

0.0

 

0

 

0.0

 

274

 

48.8

 

287

 

51.2

 

561

Parking

 

0

 

0.0

 

0

 

0.0

 

21

 

3.7

 

540

 

96.3

 

561

Police Security

 

0

 

0.0

 

0

 

0.0

 

99

 

17.6

 

462

 

82.4

 

561

Pollution 

 

0

 

0.0

 

0

 

0.0

 

41

 

7.3

 

520

 

92.7

 

561

Price & quality of Things

 

20

 

3.6

 

286

 

51.0

 

196

 

34.9

 

59

 

10.5

 

561

Priest service

 

0

 

0.0

 

89

 

15.9

 

284

 

50.6

 

188

 

33.5

 

561

Road status

 

0

 

0.0

 

0

 

0.0

 

92

 

16.4

 

469

 

83.6

 

561

Cleanliness

 

0

 

0.0

 

0

 

0.0

 

37

 

6.6

 

524

 

93.4

 

561

Seller behavior

 

10

 

1.8

 

295

 

52.6

 

188

 

33.5

 

68

 

12.1

 

561

Shoes stand

 

0

 

0.0

 

0

 

0.0

 

22

 

3.9

 

539

 

96.1

 

561

Shopping facilities

 

441

 

78.6

 

87

 

15.5

 

28

 

5.0

 

5

 

0.9

 

561

Social Awareness program

 

461

 

82.2

 

70

 

12.5

 

30

 

5.3

 

0

 

0.0

 

561

Spot Guidance 0 0.0 0 0.0 290 51.7 271 48.3 561

Temple  313 55.8 124 22.1 93 16.6 31 5.5 561

Transport 9 1.6 49 8.7 129 23.0 364 64.9 561

Source – Computed by researcher on the basis of field survey. 
The 50.1 per cent pilgrims have opinion that the Darshan facility at Muktai temple is good. 

Regarding drinking water, 53.3 per cent are unsatisfied about drinking water facility at Muktai temple. 
Considering entertainment, the 23.4 per cent pilgrims reported that entertainment facilities are 
excellent. The 25.5 per cent reported that entertainment is satisfied. Regarding local people behavior, 
the 78.3 per cent pilgrims have opinion that the behavior of local people is excellent at Muktai temple. 
Considering Social awareness programme, the 82.2 per cent pilgrims reported that this facility is 
excellent. 
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Table No. 2 Factor wise Satisfaction Index. 

Source: Compiled by researcher on the basis field survey.
Table no. 2 is indicates the satisfaction index with ranks.  The table no.2 reveals that customs and 
tradition such as Palkhi, Dindi, Bhajan and Kirtan ranks first among all factors, it means that pilgrims 
having highest satisfaction about the customs and traditions. Social awareness programs ranks second 
next to customs and tradition. Location, Shopping facility and behavior of local people ranks third, 
fourth and fifth. It indicates that the pilgrims are happy about the social awareness programs, location, 
Shopping facility and behavior of local people. The table 2 also indicates that Toilet facility, 
Bathrooms, Shoe stand, Disaster management and parking facilities are last in ranking, because 
Toilets, Bathrooms, Shoe stand are inadequate, fire brigade, ambulance and life jackets are totally 
absent furthermore parking is not managed properly. 
5.4 Overall opinion of Pilgrims about the facilities  

An attempt is made here to study the overall opinion of pilgrims regarding facilities available 

Sr. No.

 

Factor/ Facilities

 

Excellent

 

Good

 

satisfactory

 

Unsatisfactory

 

SI

 

Ranks

 

1

 

Accommodation

 

0

 

0

 

5.91

 

1.95

 

2.28

 

23

 

2

 

Bathroom

 

0

 

0

 

5

 

0.5

 

0.58

 

32

 

3

 

Boating

 

0

 

0

 

5.01

 

2

 

3.36

 

19

 

4

 

coconut smashing 

 

0

 

0

 

5.1

 

1.39

 

1.56

 

26

 

5

 

Customs and tradition

 

9.87

 

7.92

 

0

 

0

 

9.57

 

1

 

6

 
Darshan  Period

 
0

 
7.03

 
5.15

 
2.08

 
3.08

 
21

 

7
 

Darshan Line Management
 

0
 

7.6
 

5.42
 

1.99
 

6
 

11
 

8
 

Disaster Management
 

0
 

0
 

5
 

0.75
 

1.06
 

30
 

9
 

Drinking water 
 

0
 

7.21
 

5.02
 

2.17
 

3.61
 

16
 

10
 

Electricity
 

0
 

0
 

5
 

1
 

1.5
 

27
 

11
 

Entertainment
 

9.92
 

7.9
 

5.94
 

3.88
 

7.33
 

8
 

12
 

Fair Management
 

0
 

0
 

5.07
 

2
 

3.41
 

18
 

13 Food 0 7.92 5.95  0  7.58  7  

14 Garden 9 7.82 5.76  4  5.92  12  

15 Kitchen Room 0 0 5  1  1.36  28  

16 Toilets 0 0 5  0.5  0.53  33  
17 Local public behavior 9.79 7.87 5.92  3.75  9.2  5  
18 Location 9.51 7.47 0  0  9.28  3  
19 Medical facilities 0 0 5.1  2.09  4.16  14  
20 Parking 0 0 5  0.92  1.06  29  
21 Police Security 0 0 5.55  3.23  3.63  15  
22

 
Pollution 

 
0
 

0
 

5.12
 

1.84
 

2.07
 

24
 

23
 

Price & quality of Things
 

9.45
 

7.69
 

5.86
 

3.89
 

6.6
 

10
 24

 
Priest service

 
0
 

7
 

5.03
 

2.12
 

4.56
 

13
 25

 
Road status

 
0
 

0
 

5.21
 

2.02
 

2.53
 

22
 26

 
Cleanliness

 
0
 

0
 

5.13
 

1.8
 

2.01
 

25
 27

 
Seller behavior

 
9.1

 
8

 
5.9

 
4

 
6.81

 
9

 28

 

Shoes stand

 

0

 

0

 

5.45

 

0.71

 

0.71

 

31

 29

 

Shopping facilities

 

9

 

7.97

 

5.96

 

4

 

9.25

 

4

 30

 

Social Awareness program.

 

10

 

8

 

6

 

0

 

9.52

 

2

 31

 

Spot Guidance 

 

0

 

0

 

5.28

 

3

 

3.55

 

17

 
32

 

Temple  

 

9.36

 

7.33

 

5,39

 

3.87

 

7.94

 

6

 
33

 

Transport

 

9.1

 

7.26

 

5.19

 

2.08

 

3.3

 

20
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at Muktai fair.
The table No.3 Overall Opinion of pilgrims about the facilities. 

Source: Compiled by researcher on the basis field survey.
The table 3 designate that only 15.38 per cent expressed their views that overall facilities at 

Muktai fair are excellent. According to 13.09 percent pilgrims overall facilities are good.  Only 19.3 
percent pilgrims have opinion that overall facilities are satisfactory. It surprising that, 52.23percent 
pilgrims are unsatisfactory considering overall facilities. Therefore there is dire need to increase and 
develop the tourist facilities at Muktainagar.
6.0 Conclusions:

The forgoing analysis reveals that pilgrims visited to Muktainagar place are mainly due to the 
religious attraction. The study of satisfaction of pilgrims about the facilities indicates that the pilgrims 
are highly satisfied about the local people behavior, shopping facility, Social awareness programmes 
and customs and tradition such as Palkhi, Dindi, Bhajan and Kirtan. Study also reveals that toilet 
facility, Bathrooms, Shoe stand, Disaster management and parking facilities are last in ranking, 
because Toilets, Bathrooms, Shoe stand are too much inadequate, fire brigade, ambulance and life 
jackets are totally absent. Furthermore parking is not managed properly. Considering overall opinion 
of pilgrims only 15.38 per cent expressed their views that overall facilities at Muktai fair are excellent. 
According to 13.09 percent pilgrims overall facilities are good.  The 19.3 per cent pilgrims have 
opinion that overall facilities are satisfactory. It surprising that, 52.22 percent pilgrims are 
unsatisfactory considering overall facilities. Therefore there is dire need to increase and develop the 
tourist facilities at Muktainagar.
References:
 1.  Batra K.L.(1989): Problem and prospect of tourism, Printwell publisher Jaipur.Pp.5
 2. Girish Revathy (2010) - “Handbook of Tourism”, Dominant Publishers and Distributors Pvt. Ltd
 3. Jaybhaye R. G. & Saptrshi Pravin  (2010): Tourist Asssessment in Bhimasankar and Sinhgarh 
Centers of Pune District, The Deccan Geographer, Vol., 48, No 1Pp. 63.
4. Nanaware A. H. Et.all (2013): A Geographical Study of Tourist Facilities: A Case Study of 
Daultabad Fortin Aurangabad District, Proceeding of National Seminar, Published by Shri Shivaji 
Mahvidyalaya, Barshi, Dist Solapur (MS), Pp. 186
5  Pizam A .and other (1978) - “Dimensions of Tourist Satisfaction with a Destination Area” Annals of 
Tourism Research Volume 5 issue 3 July –September Page No.314-322.
6. Saxena H. M. (2004) -“Marketing Geography”, Rawat Publication, Jaypur.
7. Tamaskar B.G.(1989) - 'Geographic Mosaic of Periodic Market Place Exchange System and 
Network, Inter-India publications, New Dehli.

Sr. No. Opinion about the 
facilities

 Total pilgrims for 
all factors

 Overall pilgrims 
opinion index

1 Excellent  2847  15.38

2 good 2424  13.09

3 Satisfactory

 
3573

 
19.30

4 unsatisfactory 9669 52.23
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