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SOCIO-ECONOMIC STUDIES OF WEEKLY MARKET IN BARAMATI TAHASIL

R. H. Choudhar
Abstract

Marketing planners and operators, stakeholders etc are interested to accept and apply new
technologies and systems for huge coverage and immediate responses. It results that the effects of
world market strategies have been reached up to rural areas. On the other hand, small scaled
producers like farmers, small sellers and buyers and rural levelled socio-economic linkages are
suffering a lot. In short, changes in such marketing system have creating not only economic issues but
also increase socio-cultural set up of rural base. Small scaled producers like farmers and local sellers
have their linkages with local regions and market places for selling farm products. Such weekly
markets are doing key role in rural societies and mainly in their communication.
Keywords: Socio-economic, weekly market, aspects, sellers, buyers etc.
Introduction: the present research paper is an in-depth study of market place and periodic marketing
systems followed by study of spatio-temporal aspects. The study has a main object to investigate the
spatial distribution of weekly market and its problems. Therefore, this requires finding out the spatio-
temporal changes of the weekly market parameters at village level. which is mainly based on primary
database, is devoted to understand all such aspects. It provides database for quantitative analysis,
results of which are expected to know the association between market centre development and other
parameters. Thus the present chapter attempt to provide information about market centre wise change
in morphology and its characteristic in the last some decades with special focus on present conditions.
For this the following research methods and techniques have been applied with comparative and micro
level multifaceted approach. The physio-climatic condition of the tahsil and all concern socio-
economic and infrastructural aspects of the present topic have been presented with the help of figures,
tables, charts and suitable authentic references.

Objectives

1. To examine the physio-socio-economic background of the Baramati tahsil.

2. To understand the existing weekly market system in the tahsil.

3. To find out socio-economic aspects of sellers as well as buyers.

4. To evaluate socio-economic impact of rural weekly markets in the study area.
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Data Collection and Survey Methods

As mentioned above and in the previous chapters, primary data sources are the main database of the
present investigation. All suitable primary data sources have been utilised and applied for
understanding of market morphology. At first, Number of buyers, Number of sellers, Number of stalls,
and variety of commodities has been considered for the basic classification of all these markets. On the
basis of such primary information, geographical profile discussed in the previous chapter and field
visits, the markets are classified in to five groups as Major, Big, Medium, Sm

Baramati is an urban weekly market and benefited by multi facilities. Thursday is a main day of this
weekly market. On Sunday, it has sub-day of the market. In addition to this, because of urbanised
nature, it has daily Mini Green Market, locally known as a Mandai. In short, it is totally different
natured market than all of the other markets of the tahsil. The details about all such aspects are
discussed in their particular topic, which have base of field visits conducted with systematic survey
methods and approaches. The survey method and steps are represented with Flow Chart.

As mentioned in the chart, firstly drawing of rough skeleton of each market has been prepared by
applying rapid rural appraisal technique. For this, number of observations has taken as per necessity
and morning, before and after noon and evening time. Actual counting of each and every stall with
primary discussions of buyers and sellers have been made after getting corrected or most corrected
skeleton of the market morphology. Here in the observations and discussions, the morphology of
market has been prepared as a corrected one. Data sheets related to types of stalls, commodities, their
locations, sizes etc have tabulated in the note book. In addition to this, qualitative observations and
comparative information have also been noted separately. Suitable computerised mapping tool and
image have been used for mapping of market morphology as base of the map. While preparing the
maps, commodities have been divided in to twelve main classes (Table 2). All green vegetables and
fresh agricultural products are named as the vegetables (Vg). There is a common commodity observed
in all markets, i.e. onion and potato (OP), Fruits (Fr), Grains and Pulses (GP), Spices and Dry Chilly
(SD), Eatables (Et), Kirana and Stationary (KS), Cloths (CL), Shoes (Sh), Utensils (Ut), Fish and Dry
Fish (FDf), Others (Ot) etc. The sellers of these commodities are traders. There are separate stalls of
onion or potato. On the other hand, some stalls have ginger, garlic and some other spices also. All such
types of stalls are classifies as onion and potato stalls.

The last group is others, includes Pan, Pan Stall, candles, Flowers, Tobacco, Tea, Agri-Equipments and
tools and their sharpening, Bangles, cold drinks, Fruit Juice, Lock repairing, Knife sharpening, Bags,
photo and their Frame making, bull and horse shoes fitting, Ayurvedic medicine stalls, etc sellers.
Sometimes, they have not fixed stall or place, they just fallows their timing and place of discussions.
They are famous with their skill and work. For examples, some peoples are much known to the
surrounding villagers by their skill of traditional base viz. bull and horse shoes fitting man for their
experiences, bangle seller for their soft skills, etc. All such sellers, service providers, skilled
practitioner, etc have considered as the other sellers in the study and also presented in the map of
market morphology.

For this, in-depth field studies have been conducted 3 times in a year at every market place. One field
visit has arranged in winter, summer and rainy season. Local, national, regional, religious, historical,
holistic, etc occasions have avoided at the time of selection of the day and the season. It is for avoiding
the impact of such occasions on rural society and on the market. In short, 3 thorough field studies have
been conducted at all 18 weekly markets. The present study is mainly deals with rural markets, but for
comparative study, Baramati Urban weekly markets have also been understood with micro levelled
approach.
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Table 1: Commodity and Market wise Number of Stalls

Sr. Commodity and Market wise Number of Stalls

No Market Tota
Vg | OP Fr GP |SD Et KS Cl Sh Ut | FDf | Ot 1
1 124
Baramati 581 88 73 54 49 | 117 16 21 33 46 59 | 104 1
2| Supe 328 57 52 47 34 69 27 31 22 33 39 88 | 827
3| Vadgaon Ni 316 49 57 31 24 68 17 18 21 15 31 73 | 720
4| Sangvi 267 39 46 33 31 56 16 19 20 22 36 53 | 638
5 | Pandare 221 41 78 37 42 81 14 15 14 19 13 48 | 623
6 | Morgaon 253 35 41 28 25 49 15 17 17 13 19 45 | 557
7| Korhale Bk. 206 38 25 19 28 34 12 15 17 11 23 38 | 466
8 | Shirsuphal 198 25 36 23 16 31 11 10 8 13 11 27 | 409
9| Karanje 141 23 42 21 15 27 14 12 10 9 13 34 | 361
10 Lont

Bhapkar 137 31 21 19 24 26 11 13 10 11 10 26 | 339
11| Murti 126 25 19 17 15 24 7 8 11 10 9 31 | 302
12| Manajinagar | 133 16 28 19 13 20 6 9 9 7 9 27 | 296
13] Vanewadi 104 19 18 13 11 19 9 7 6 5 6 20 | 237
14| Karhati 57 13 9 11 8 22 11 4 5 7 3 33 | 183
15| Songaon 48 12 7 5 6 15 7 3 5 6 6 21 | 141
16 Mekhali 51 10 8 3 6 13 6 3 3 2 6 13 | 124
17| Karkhel 21 9 5 7 4 9 5 3 2 2 2 9 78
18] Katewadi 29 4 5 2 3 5 0 1 1 0 1 6 57
Sum 321 759
7 534 ] 570 | 389 354 | 685 [204 | 209 | 214 | 231 | 296 | 696 9
Average 179 30 32 22 20 38 11 12 12 13 16 39 | 422
Minimum 21 4 5 2 3 5 0 1 1 0 1 6 57
Maximum 581 88 78 54 49 | 117 27 31 33 46 59 | 104 12‘;

(Source: In - Depth Field Survey, conducted for 1 times per market per season, i.e. 3 times per market)

It means all 18 markets have been surveyed for at least 3 times in a year and all concern data have been
tabulated separately. For final discussions, average values of all quantitative and qualitative aspects
have been considered for the final analysis. The data collected from such in-depth studies and belongs
to the morphology of market have been summarised and tabulated. Average commodity and market
wise number of stalls and their proportion with the entire stall of the market and to other markets have
been given in table 1 and 2. It clearly shows the classes of markets with their sizes and importance.
About 7599 stalls are there in all these 18 markets. Baramati is the biggest market, having averagely
more than 1240 stalls on its main market day i.e. Thursday. In rural markets, Supe is the biggest weekly
market and Katewadi is smallest one. Seven markets including Supe have long history; they have
working as the central places from independence days. Manajinagar, Songaon, Mekhali, Karkhel
including Katewadi markets are established in the last decade. Katewadi is the youngest market of the
tahsil.
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Table 2: Proportion of Commodities to total Commodities of the Market

Sr. Proportion of Commodity (Stall) to Total Stalls
No Market
Vg opP Fr GP SD Et KS Cl Sh Ut FDf Ot Total

1 Baramati 46.82 | 7.09 | 588 | 435 | 395 | 943 | 1.29 | 1.69 |2.66 |3.71 | 475 8.38 | 100.00

2 | supe 39.66 | 6.89 | 629 [ 568 | 411 | 834 | 326 | 375 |2:66 |3.99 | 472 | 10.64 | 100.00
3 | vadgaonni| 4389 | 6.81 | 7.92 [ 431 [ 333 | 944 [ 236 [ 250 [2.92 [2.08 | 431 [10.14 | 100.00
4 | sanevi 4185 | 611 | 721 | 517 | 486 | 878 | 2.51 | 2.98 |3.13 |3.45 | 564 | 831 | 100.00
5 | Pandare 3547 | 658 | 122 | 594 | 674 [13.00 [225 [ 241 |225 [3.05 | 209 | 7.70 | 100.00
6 | Morgaon 4542 | 628 | 736 | 5.03 | 449 | 880 | 2.60 | 3.05 |3.05 |233 | 3.41 | 8.08 | 100.00
7 | Korhale Bk.| 4421 | 8.15 | 536 | 408 | 6.01 | 730 | 2.58 | 322 |3.65 |2.36 | 494 | 8.15 | 100.00
8 | Shirsuphal | 4841 | 6.11 | 8.80 | 5.62 | 3.91 | 7.58 | 2.69 | 244 |1.96 |3.18 | 2.69 | 6.60 | 100.00
9 . 3906 | 637 | 'O [ 582 | 416 | 748 | 388 | 332 |277 [249 [ 360 | 9.42 | 100.00
Karanje 3
10 | tomt 4041 | 9.14 | 6.19 | 560 | 7.08 | 7.67 | 3.24 | 383 |2.95 [3.24 | 295 | 7.67 | 100.00
Bhapkar
11| Murti 4172 | 828 | 629 | 563 | 497 | 7.95 [ 232 | 2.65 |3.64 |3.31 | 2.98 | 1026 | 100.00

12 | Manajinagar| 44.93 | 541 | 946 | 6.42 | 439 | 6.76 | 2.03 | 3.04 |3.04 |2.36 | 3.04 9.12 | 100.00
13 | Vanewadi 43.88 | 8.02 | 7.59 | 549 | 4.64 | 802 | 3.80 | 2.95 |2.53 [2.11 | 2.53 8.44 | 100.00

14 | Karhati 31.15 | 7.10 | 492 | 6.01 | 437 |12.02 | 6.01 | 2.19 |2.73 |3.83 | 1.64 |18.03 | 100.00
15 | Songaon 34.04 | 851 1496 | 3551 426 110.64 | 496 | 2.13 |3.55 14.26 | 426 |14.89 | 100.00
16 | Mekhali 41.13 | 8.06 | 6.45 | 242 | 4.84 |10.48 | 484 | 2.42 |2.42 |1.61 | 484 |10.48 | 100.00
17 26.92 1.5 641 | 897 | 5.13 |11.54 | 6.41 | 3.85 |2.56 |2.56 | 2.56 |11.54 | 100.00
Karkhel 4

18 | Katewadi 50.88 | 7.02 | 8.77 | 3.51 | 5.26 8.77 10.00 | 1.75 |1.75 10.00 | 1.75 | 10.53 | 100.00
Average 41.10 | 7.42 | 7.45 | 5.20 | 4.81 9.11 | 3.17 | 2.79 [2.79 |2.77 | 3.48 9.91 100.00
Minimum 2692 | 541 | 492 | 242 | 3.33 6.76 1 0.00 | 1.69 [1.75 10.00 | 1.64 6.60 | 100.00
Maximum 50.88 ll'i 12'; 897 | 7.08 |[13.00 | 6.41 | 3.85 |3.65 |4.26 | 5.64 |18.03 100.00

(Source: In-Depth Field Survey, conducted for 1 times per market per season, i.e. 3 times per market)

In table 2, proportion of commodities to total commodities of the market is given separately and it is
shown that vegetable is the major commodity having about 41 per cent share to all remaining
commodities. Eatables, Fruits and Onion-Potato commodities are followed by vegetables
respectively. It shares 7 to 10 per cent of stalls to the total stalls in an average. Commodities mentioned
as other commodities have also shares about 10 per cent share. Details of all the markets have been
discussed as below.

The morphology of each market has been presented with the help of chart. The map has two parts viz. A
and B. Part A is dealing with information about the location of particular village, surrounding
geographical things and site of market place. The detailed morphology of market is presented in part B.
Dot Density Map Method has been used for presentation of stalls and their respective commodity. All
12 classes of commodities have presented with dot methods. The number of stalls is as average figure
of 3 actual counting of stalls at the time of seasonal field visits. That's why; the ratio of dot to number of
stall has given nearest value to suitable. It is therefore the ratio of dot and stall is mentioned as an
approximate figure on the map. In addition, selecting different colours, all the stalls have been
presented for understanding of micro-levelled morphology of market.
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Conclusion:

The relations of various aspects of the region with weekly markets, association with

agricultural practises, uplift the economical aspects and empowerment of social environment through
weekly markets has been discussed in the present chapter. These markets have strong relations with
various geographical parameters of the region and related to the markets. All such relations have been
analysed and assessed by applying Photo-plate-social scientific and statistical methods. In addition to
this, the role and status of markets have been checked and understood by taking some case studies. For
this, the long discussions made with the particulars, statistical analysis and in-depth studies have been
considered as the basic sources. In short, it is concluded that the weekly markets form the study area
are supportive to agrarian sector and helpful for maintaining socio-culturally and economically
fruitful environment.
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