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Abstract: 
Marketing geography describes the various facts of retailing as aspect of geography which is 

concerned with territory economic activities and especially the distributive trades. The distribution of 
market centers is influenced by different physical and cultural factors. Rural economy market plays a 
vital role in the interactions and exchanging the local products through certain norms where system of 
rural market serves as the nodal points for the collection and distribution of large range of goods and 
services of both local and external origin. Therefore attempt is made here to analyze spatial 
distribution of market centers in Hingli District. The paper is based on secondary data. To analyze 
spatial distribution of market centers Statistical techniques i.e. mean and Standard Devivation has 
been utilized. The study reveals that there is great influence of geographical factors on distribution of 
market centers in Hingoli District.
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Introduction:
“Marketing Geography describes the various facts of retailing as aspect of geography which 

is concerned with territory economic activities and especially the distributive trades” (Davies, 1976).
Geographers are mainly concerned with the spatial distribution of geographical phenomena. 

The distribution of market centers is influenced by different physical and cultural factors. Each factor 
has its own influence and affects directly or indirectly on the distribution of market centers (Pawar & 
Lokhande 2000). There is a great variation also in the distribution of market centers at tahsil level e.g. 
there are 14 market centers in Sengaon tahsil and only 04 market centers in Hingoli tahsil. The 
correlation between number of market centers inhabited villages (Gharpure & Pawar, 1919).

Objectives:
The main objective of the present study isto analyze the Inhabited Villages of Market centers 

in Hingoli district.     

Data Base and Methodology:
The present research work of spatial distribution market centers has been based secondary 

data. To fulfill the objective the data regarding number of markets area has been collected from socio-
economic reviews and district statistical abstract of Hingoli district for the year of 2010. A f t e r  
collection of the data, the data is processed to analyze spatial distribution of market centers the  
markets per 100 habitation villages has been calculated then on the basis of mean and standard 
deviation the tahsils of Hingoli district are grouped into four categories on the basis of these statistical 
techniques the conclusions are drawn. 
Formula: 
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Study Area:
Hingoli district of eastern Maharashtra is selected as a study region for the present investigation. 
Hingoli district lies between 190 05' North to 200 05' North latitude and 760 30' East to 770 30' East 
longitude. It covers an area of 4827 sq.km. Which is 1.56 percent to the total area of the state and a 
population of 1178973 (2011 census) which is 1.05 percent of the total population of the state of 
Maharashtra. Among the 35 districts of the state, the district ranks 32nd in terms of area and 33rd in 
terms of population and 29th in terms of density. The region, comprising 672 inhabited villages and 03 
urban centers, is administratively subdivided into 05 tahsils namely Hingoli, Kalamnuri, Basmath, 
Aunda Nagnath and Sengaon.            
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Discussion
Tahsil-wise inhabited villages:

The District as a whole has 37 Market centers in 2010, but inhabited villages distribution of 
market centers various from tahsil to tahsil on the basis of mean and standard deviation the tahsil of 
Hingoli District is categorized into four categories.

Distributional Relationships of Market Centers in Hingoli District

Source: - Compiled by researcher On The Basis Of Socio Economic Review & District Statistical 
Abstract of Hingoli District.

In the study region the number of Market Centre per 100 inhabited villages is 05.55 ratio, ranges from 
10.85 in Sengaon tahsil to 2.90 in Hingoli tahsil. Basmath tahsil falls in the class near to the Mean. Out 
of which Sengaon fall in the class   X + 2S.D., Basmath fall in the class X., two tahsils are below X  and 
Hingoli falls in the  X - 1S.D.  

Tahsil of low number of inhabited villages:
The tahsil which have numbers of inhabited villages below mean minus1standard deviation 

are included in this category. The table indicates that low number of inhabited villages is recorded in 
Hingoli tehsil due to the rugged topography area which resulted into lower development of 
transportation and production.
Tahsils of medium number of inhabited villages: 

The Tahsils which have numbers of inhabited villages in between above mean 
minus1Standard deviation to mean are included in this category. The moderate numbers of market 
centers are recorded in  Kalamnuri and Aundha Nagnath tahsis.

Tahsils 
Number 
of Market 
Centers  

General Statistics  
Statistical values of number 

of Market Centers  
Inhabited Villages  Per 100 Inhabited Villages  

Sengaon 14  129  10.85  

Hingoli 04  138  02.90  

Aundha Nagnath 05  118  04.24  

Kalamnuri 06  142  
04.23

 

Basmath
 

08
 

145
 

05.52
 

District
 

37
 

672
 

05.50
 

Mean
   

SD
   

S.D.=2.78
 

X=5.55
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Tahsil of high number of inhabited villages: 
The tahsil which has numbers of inhabited villages above mean to mean plus1standard 

deviation is included in this category. The table exhibits that high number of market centers are found 
in Basmat tahsil.
Tahsil of very high number of inhabited villages:

Tahsils which have numbers of inhabited villages above mean plus 2 standard deviation are 
included in this category. The very high number of inhabited villages is found in the tahsil of  Sengaon 
mainly because of this is located in Purna and Painganga basin, where fertile soil is available. 
Furthermore this is tahsil has high rainfall, The high rainfall and fertile soil resulted into high 
agricultural productivity, high density of population and high Accessibility.

Conclusion:
The above discussion indicates that there is great influence of geographical factors on 

distribution of market centers in Hingoli District. Low number of market centers in Hingoli tahsil  is a 
result of rugged topography area. While very high number of market centers in Sengaon tahsil mainly 
due to their location in Purna & Painganga basin leads to high agricultural productivity, development 
of transportation.
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