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Abstract: 
Tourism is the industry which gets beneficial impact on social transformation of the people in 

the country. Tourism is seen to have both positive and negative effects on social values, ethics, 
personal behavior, family relationships and lifestyle. Factors also have far-reaching effects on the 
activities of individuals in the society, social institutions and traditional festivals. Tourism has a social 
impact on both locals and tourists. Tourists come from many regions to a tourist center. Everyone has 
different language, society, religion, customs, and traditions (Suryawanshi D. S & Patil Manisha 
2020)19. All these have a good and bad effect on both the tourist and the tourist destination. 
Understanding the social impacts of tourism is essential to ensure sustainable management of the 
tourism industry. Tourism has positive social impacts, representing benefits to both local communities 
and tourists. It is also having negative social impacts. At the same time positive effects are also 
beneficial for tourism transformation.
Keywords: NGOs, social transformation, epidemic, mental stress, crime, beggar, drug abuse and 
gambling.

Introduction:
Man is a social animal who needs social interaction. Social interaction between tourists 

increases through tourism. There is an exchange of language, thought, religion, and customs among 
the tourists. This is the social transformation of tourists. But every tourist who comes for tourism is not 
of the same mind. Due to this, some anti-social incidents also occur from tourism. (Patil V.D. & 
Suryawanshi D. S., 2016)15.Gambling and fraud are also seen to increase due to tourism. Along with 
negative things like gambling, crime, fraud, stress on security systems, tourism also increases positive 
things like social change, language exchange, and knowledge of religious customs. 

Contributing to this forecast is the ever increasing number of new tourism destinations which 
belie the substantial investments have been made in the tourism sector ensuring that the industry 
becomes a key driver of social transformation? This makes tourism development, one of the largest 
and most dynamically developing sectors of external economic activity. Products and services 
designed to meet tourist needs are provided by the local community, the profits from which form part 
of the local community's income. The provision of comfort, harmony, and support for the social aspect 
of the community, as well as a high quality of life for residents must be at the corner stone of actual 
development plans. However, if tourism is poorly developed, planned, and managed, it can reduce the 
effectiveness of these positive activities. (Jashveer et al.-2011)7
Study area:

Ajanta tourist place is located at a distance of 15 km from Ajanta village and 101 km in the 
northern direction of the Aurangabad city and 55 km from Jalgaon. It is also the nearest railway station. 
Ajanta tourist center is conveniently approached by a road from both Aurangabad and Jalgaon. The 
geographical location is that Lat. 20°33'12.30"N and Long. 75°42' 01.70" E.  The total area of the 
Ajanta village is around 1148 hectares and Ajanta cave area is about 500 hectares. According to the 
2011 the population of the village is 16266 out of them males are 8339 and females are 7927 living in 
3116 houses.
Objectives:
1] To study the social impact of tourism due to Ajanta tourist center.
2] To examine the social transformation by Ajanta tourism.
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3] To identify positive impact on society development of Ajanta tourism.
Tools and methodology:

The study has been conducted mainly on the basis of literature survey and secondary data 
various reports of research organization, journals, government reports and some periodicals of socio-
cultural impacts of tourism have been collected for the purpose of the study. Some social scientist, 
analyst and expertise person have also been interviewed for the purpose of accumulating facts and 
information. Government socio-cultural survey regards the tourism industry should also observe in 
the research paper.
Results and discussion:

Ajanta caves are the most important tourist place in Maharashtra, which are the source of the 
social transformation of the Maharashtra, particularly those people that are situated near by the study 
region. Local and national tourists as well as tourist from abroad visit Ajanta tourist place every year. 
Local peoples can mix with people from diverse backgrounds with different social transformation 
which through demonstration effect. It may lead to the development of modern lifestyles and practices 
from the tourists.  There can be an improvement in local life through better local facilities and 
infrastructure, which could lead to good education, good health care, employment opportunities and 
income. At the tourist center more cultural and social events are available for local people such as 
entertainment, exhibitions. (Suryawanshi D. S & Patil Manisha 2020)19 
Social transformation:  

The tourism business not only brings about economic and environmental development but 
also changes the standards of living of the people living in the tourist area. Along with the 
accommodation, food, transportation, information and entertainment, etc., which are essential for the 
tourist, it is also a demand for local products. Tourism also connects citizens through social exchanges. 
It is more important for tourists to see new worlds and get new experiences than everyday life. Western 
nations are especially fond of traces of their traditions. Tourism has often been associated with the 
contact between cultures, behaviors, values and traditions. Tourism is considered a framework where 
hosts and tourists can learn better about from each other, through direct interaction. Also, tourism 
requires host communities to be more responsive and educated to provide quality services to tourists. 
In addition, interactions between locals and tourists generate the emergence of new ideas, values and 
motivations for social and economic progress. (Brown O.-1998)2

The GCE for tourism supports the improvement of the host community's quality of life, as 
well as the maintaining of its social quality. The public administration of tourism must protect the 
social resources inherent to the destination, which may be the reason for the tourists' visits. 
Furthermore, the administration must avoid possible socio conflicts, which may negatively influence 
the traditional lifestyle, traditions, or local values. This must be done in such a way, that it benefits the 
local population by its involvement in experiential activities in the creation of new firms in the sector, 
exploring the possibilities of arts and crafts, etc. (Gee, C.Y 1997)4

Table No 1: Views regarding the social transformation at Ajanta

 
                                                                                           Source: Computed by Researcher, 2020.

Sr.No
 

Views of tourist
 

No of Tourist
 

Percentage

1 Strongly agree
 

269
 

35.87
 

2 Agree 281  37.47  

3 Neutral 25  3.33  
4 Disagree 75  10  
5 Strongly disagree 100  13.33  

Total
 

750
 

100
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The locals are imitating the external attractions of the tourists. Table No.1 shows that, 35.87 percent 
people strongly agree that tourism has a positive impact on the social life of the local people. People are 
able to speak and understand many languages, to imitate tourists, and so on. 37.47 percent of the 
people agree that tourism has a positive effect on the social transformation of the local people. 3.33 
percent people do not express any opinion, about the fact that tourists change the standards of living of 
the locals. 10 percent of people disagree that tourism has a positive effect on the social life of local 
people. 13.33 percent of people strongly disagree that tourism has a positive effect on the social life of 
the local people. 73.34 percent of people in Ajanta agree that Ajanta tourism brings about social 
change. Because of people from many places, communities, castes and religions come to Ajanta for 
tourism. Tourists have social impact on locals by locals on them that lead to social transformation. 
There is a transition of social customs, traditions and practices in a society. 23.33 percent disagree. 
(See Figure No. 1)

Figure No. 1: Views of social transformation at Ajanta

Spreading of epidemic: 
Tourism changes the way people live in the tourism sector. Of course, the lifestyle of the 

tourists, their social transformation and way of life have a direct and indirect relationship with the local 
people. This has a definite effect on the health of the local people. It is found to cause many diseases. 
Tourists from under developed countries go to developed or developing countries. When this health 
problems arise in most tourist destinations. On the other hand, the crowds of tourists at a religious 
tourist spot increase the pollution of the surroundings or the air spread the disease on a large scale. 
Travel pattern influences disease outbreaks. Frequent travelers accelerate international spread, if they 
are infected early and the outbreak does not otherwise expand rapidly (Hollingsworth,-2007)6. The 
travel routes, aviation network, number of flights departing from and arriving at airport, number of 
passengers carried, and size of aircraft are important considerations in estimating the spread of modern 
epidemics.

Travelers have dynamic interactions with microbes and places. Travelers can carry these 
microbes and their genetic material and can play many roles with respect to microbes. Travelers can be 
victims, sentinels, couriers, processors, and transmitters of microbial pathogens. Conversely, arrival 
of travelers can affect host populations through contact with diverse groups of people and microbes 
throughout their trip and sharing environments sequentially. Travel should be considered a loop and 
not just an origin and destination. 
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Table No. 2: Perception of spreading of epidemics
      

                                                                                                Source: Computed by Researcher, 2020.
Tourists are traveling from one place to another. Then they carry diseases in their body along 

with their material. Different diseases are found in each country depending on the climate. Out breaks 
appear to be exacerbated during tourism. When tourists arrive, the disease spreads through the air 
through the crowd. When a tourist arrives at a tourist spot, they stop at a tourist spot. They use the water 
for bathing. The same water goes into the soil and it reused. It affects the health of the local people. 
Tourists bathing and swimming and enjoy. At such times there are many tourists in the lake. The 
disease germs on their body enter the water and infect other tourists. Therefore, causes health 
problems. However, health facilities are also important for the health of tourists which improves the 
health of tourists. (Patil V.D. & Suryawanshi D. S., 2016)15

Table No.2 indicates that, 26.67 percent of people agree that tourism spreads epidemic 
diseases and causes health problems. 37.48 percent people also agree that tourists suffocate in 
crowded caves in Ajanta tourist spots, thus spreading the disease germs through air pollution. The 
water that tourists bathe or defecate in is discharged into the Waghur river. Due to discharge of sewage 
into the river, the same contaminated water is consumed by the people of Fardapur village, thus 
spreading the disease. 9.19 percent people have no opinion about the spread of the disease. 12.44 
percent disagree that tourism spreads epidemic diseases and creates health problems. Even 14.22 
percent of people strongly disagree that tourism spreads epidemic diseases and causes health 
problems. Out of the locals in Ajanta, 64.15 percent agree that tourism in Ajanta spreads epidemics. 
Because of when there is a crowd of tourists in Ajanta, locals and tourists come in contact with each 
other. The hotels have been especially crowded, traveling and visiting caves. It spreads contagious 
diseases. Some tourists bathe at the Waghur river waterfall. Outbreaks appear to be exacerbated during 
outbreaks of the disease, which spread to other people.

Figure No. 2: Opinion of spreading of epidemic

Mental Stress on people:
In the tourism sector, many factors can be considered as the causes of local residents' stresses 

in other words, the negative psychological impacts of tourism. For example, in Jamaica, the problems 

Sr.No
 

Views of people
 

No. of people
 

Percentage
 

1
 

Strongly agree
 

180
 

26.67
 

2 Agree 253  37.48  

3 Neutral 62  9.19  
4 Disagree 84  12.44  
5 Strongly disagree 96  14.22  

Total
 

675
 

100
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are very diverse, ranging from infrastructural and environmental issues (e.g., traffic congestion, 
changed traffic patterns, pollution, and overused facilities) to economic and social issues. (Jordan E.J-
2017)9  Since stresses, tensions, and conflicts can have significant effects on the present and future of 
tourism development, numerous studies have been undertaken to investigate these issues. For 
example, much research has examined the negative impacts or stressors from tourism activities, 
including economic, environmental, socio-cultural, medical, and psychological impacts. From the 
psychological perspective, stress can be regarded as a complex phenomenon in which an individual 
perceives the stressors, experiences the stressful negative feelings, and reacts toward the stimuli or 
situations through certain coping behaviors.

For tourists, tourism is a stress reliever. That is why? Tourists come for tourism. Get some rest 
from your regular work. Tourists come to tourism for something new to change. Tourists come to 
tourism to relieve the stress created by daily work. But the places where tourists come for tourism are 
crowded. The locals have worried about the congestion of vehicles and pollution. Daily crowds, daily 
pollution disrupts the lives of local people. However, tourism also is the cause of many negative 
impacts. For instance, too many tourists arriving in the same short period of time can create unwanted 
pressures on the infrastructure and socio-cultural climate of the destination (Postma A., Schmücker 
D.-2017)16

Table No. 3: Opinion of people on mental stress at Ajanta

                                                                                           Source: Computed by Researcher, 2020.
Although Ajanta is a tourist destination in a quiet area, considering the number of tourists 

coming there, it puts a strain on the local system. The locals who always use the Ajanta cave area has to 
bear the brunt of the crowds caused by the civic tourists. Incoming tourists usually come in their own 
vehicle. The songs are played loudly in the oncoming vehicle. Nowadays, songs are played through 
DJs in a way that harms the body. It also affects the locals in Ajanta. Sometimes this also leads to 
disputes. According to the table No.6 and figure No.3 shows that, out of the people of Ajanta, 27.56 
percent agree that tourism causes mental anguish to the locals. 39.11 percent people also agree that 
tourism endangers the mental health of the locals. 10.96 percent people could not be reached for 
comment. 12.44 percent of people disagree that tourism causes mental anguish to the locals. 9.93 
percent of people strongly disagree. 66.67 percent locals agree that tourists visiting Ajanta cause 
mental stress to the locals. This is because of the pollution, congestion, noise, traffic jams, and stress on 
local resources, which affect the mental health of the locals. This sometimes raises the question of law 
and order. However, 22.37 percent people disagree. 
Figure No. 3: Views of tourist on mental stress

Sr.No
 

Opinion of people
 

No. of people
 
Percentage

 

1
 

Strongly agree
 

186
 

27.56
 

2 Agree 264  39.11  

3 Neutral 74  10.96  
4 Disagree 84  12.44  
5 Strongly disagree 67  9.93  

Total
 

675
 

100
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Crimes:
There is no doubt that both tourism and crime are common phenomena. Tourism is generally 

seen as positive, and often a factor stimulating the economic development of countries, regions and 
cities. It has a positive impact on the material situation of societies. It is often indicated that, it also 
contributes to the protection of nature and cultural monuments. The turn of the 70s brought the first 
studies which are critical towards tourism. Publications considered negative effects of the 
development of tourism, especially foreign arrivals, and they concern developing countries, i.e. so-
called third world countries. (Suryawanshi D. S -2008)22

The tourism crime cycle, this assumes that the scale of crime is related to the way, in which the 
place or the area is perceived. Thus, a hedonistic image of a destination results in a greater intensity in 
comparison to somewhere which represents and promotes family values. The development of tourism 
and the frightening increase crime risk, pathological incidents, and the general deterioration of public 
security. At the same time, the underlines that considering the development and growth of the 
importance of tourism, it is crucial for many cities to consider whether there is a connection between 
this development and the increased number of offences. 

Table No. 4: Opinion regarding crime at Ajanta

              Source: Computed by Researcher, 2020.

There are advantages as well as disadvantages of tourism. Tourism promotes crime. Many 
tourist destinations experience crime. The main reason for the rise in crime in tourist destinations is the 
expensive items, money and jewelry have tourists. Tourists are in a stress-free mood, in a fun mood, 
and tourists are oblivious. Criminals steal at every opportunity. In many tourist destinations, burglary 
and other crimes are committed by waiters, guards, drivers and cleaners in hotels. This type of crime 
also happens in Ajanta. According to interviews with locals, tourists, Table No.4 shows that, 20.80 
percent of the tourists strongly agree that tourism causes crime in tourist destinations. Even in Ajanta, 
the sellers of goods are committing such thefts, and also cheating the tourists. Especially foreign 
tourists and people from other states suffer more from such criminals. Even 30 percent of tourists agree 
that tourism causes crime. Adequate facilities are not found at Ajanta for the safety of tourists. 4.13 
percent tourists do not express any opinion about tourism crime in Ajanta. 25.87 percent tourists in 
Ajanta, however, say that tourism increases crime. All records of foreign tourists are kept at Ajanta and 
are controlled by the police. 19.20 percent tourists strongly disagree, that, tourism in Ajanta increases 
crime. Tourist interviews in Ajanta show that tourism and crime are closely linked. 50.8 percent 
tourists agree that some crime takes place in Ajanta. This is because of the tourists who come to Ajanta 
wear valuable jewelry and carry valuables with them. While tourists are unconsciously enjoying 
tourism, criminals take the opportunity and crime occurs. Such incidents happen in Ajanta too but the 
frequency of such incidents is very low as 45.07 percent tourists disagree. (Figure No. 4)

Sr.No
 

Opinion  of Tourist 
 

No. of Tourist
 

Percentage
 

1
 

Strongly agree
 

156
 

20.80
 

2 Agree 225  30.00  

3 Neutral 31  4.13  
4 Disagree 194  25.87  
5 Strongly disagree 144  19.20  

Total
 

750
 

100
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Figure No.4: Crime at Ajanta

Beggars:
From the stand point of the tourist, encounters with beggars disrupt the habitual way of being 

a tourist are viewed as an assault on tourists' expectations of peaceful and uninterrupted sightseeing 
progress. Therefore, the classic expression of tourists' 'not seeing' beggars is by avoiding meeting their 
eyes, and by withholding glances. Apart from glances, verbal communications are an explicit part of 
public interactions. Tourism industry, which often has problems in the presence of beggars at tourist 
sites, many previous studies have concluded that, beggars are often regarded as a source of problems in 
many tourist areas in various locations in the city or country. This study reveals another side of the 
topic about beggars in the tourist area. Cirebon as a religious tourist destination city has a strong 
attachment between tourists and beggars. One hopes for a blessing from God, while others expect to 
receive blessings from tourists. (Cholik M. A.-2017)3.

Like most other tourist attractions in Indonesia, even in various tourist sites in the world, 
tourist destination areas are often a place that is also in demand by beggars. Various characteristics of 
beggars appear in various activity: asking money to migrants, begging by expecting a pity from 
tourists due to their disability, selling goods by forcing and tourists wherever, or the characteristics of 
beggars by displaying singing skills or other art that often perform with the minimal ability. Two 
activities in the form of tourism and social scene present into two opposite activities. For the tourism, 
there is a desire to show the positive side of the cultural and physical uniqueness of the city. But the 
presence of beggars will certainly reduce the value of the good impression. (B.Faulkner, B.-2001)1

Table No. 5: Beggars at Ajanta

             Source: Computed by Researcher, 2020.
No one begs voluntarily, but the situation is such that today children are seen begging outside 

the religious and tourist places in the main squares of the city, on the busy streets. Our elites, unaware 

Sr.No
 

Opinion  of Tourist 
 

No. of Tourist
 

Percentage
 

1
 

Strongly agree
 

212
 

28.27
 

S2 Agree 338  45.07  

3 Neutral 37  4.93  
4 Disagree 88  11.73  
5 Strongly disagree 75  10.00  

Total
 

750
 

100
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of their plight, want the country to ban begging and punish those who do so. The number of beggars in 
tourist places is very high. Tourists who come to the tourist destination are from the upper class. These 
tourists give the rest of their food, clothes and petty money to the beggars. Sometimes, however, these 
beggars can be a nuisance to tourists, as not all tourists beg. So even though the tourists who get alms 
do not suffer, those who do not give alms do so because of the beggars. Some beggars are running 
many illegal businesses under the guise of begging. Liquor sales, gambling and theft are done. Table 
No.5 indicates that, the views regarding beggars at Ajanta 28.27 percent people strongly agree that 
tourism increases the number of beggars in tourist places. This is especially true of places of worship. 
Ajanta also has religious places for Buddhists, Hindus and Jains. Even here, beggars are seen begging 
at the tourist arrivals. 45.07 Percent of people also agree that tourism increases the number of beggars 
in tourist destinations. 4.93 percent of people are unaware that tourism increases the number of 
beggars. 11.73 percent of the people disagree that tourism increases the number of beggars. 10 percent 
of people strongly disagree that tourism increases beggars. It has become a common thing to be a 
beggar in tourist places. His experience comes in Ajanta too. 73.34 percent tourists agree that beggars 
are begging in Ajanta. Because the tourists coming to Ajanta are from the upper eye group, so are the 
foreign tourists. Such tourists easily donate to beggars. These beggars are sometimes a nuisance to 
tourists. However, 21.73 percent people disagree that beggars are a nuisance to tourists in Ajanta. 
(Figure No. 5) 

Figure No. 5: Beggars at Ajanta

Drug abuse and Gambling: 
Specifically, these studies argue that, tourism is perceived by people as a framework of time 

and space that provides them with the opportunity to feel less restrained and undertake adventures. In 
line with this premise, risk-taking tourists are often depicted as unrestrained action seekers, who 
perceive dangers associated with their practices as less threatening when conducted in the context of 
tourism than when carried out in their ordinary routines. Gaming tourism as an alternative form of 
tourism, among the many other special tourism forms, gaming tourism (or gambling tourism) is 
included, with reference to the casinos, hotel complexes with specially designated areas for 
conducting gambling. Many researchers have studied with this form of tourism and -less or more- they 
conclude that gambling tourism is a vital factor for the economic growth of a region or community. 
Tourist activity is closely linked to the economic development of destination areas. The vast majority 
of national economies in the world are based on either quantitatively or entirely, the development of 
tourism forms with reciprocal benefits. Another empirical research on seventeen different key 
communities in Macao reached the conclusion that, the development of gaming tourism activities had 
no negative effects on the locals. The results show that, the local population's financial status is 
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increasing by the year. The population also believes that the impact of gaming tourism on sectors as 
society and environment is negligible. (Wan, Y.K.,-2013)24

Table No. 6: Drug abuse and gambling at Ajanta

                                                                                            Source: Computed by Researcher, 2020.
Opportunity games are games that rely more on luck than skill. They are mostly games that 

people bet on. Any game of chance that involves money is a game of chance.Gambling is the opposite 
of skill games. The outcome of a match of tennis, for example, depends on the skill of the players. So 
this is a skill game. However, if you blindfold the players, the outcome of the game will depend more 
on luck. Many countries have developed large casinos in different regions of their borders to attract 
more tourists. Of course, a stronger tourism environment is good for the economy, as it not only earns 
more money, but also creates more identity, potential investors and jobs in the tourism sector.

Gambling has become a common sight in tourist destinations. In a country like India, 
gambling is still illegal. Gambling is recognized as a legal sport in other countries. Such countries 
consider gambling as a game of opportunity in tourism for the growth of tourism. Gambling is 
considered illegal in India, because in India gambling is not played as a game, it is considered as a tool 
of fraud. Gambling is also played in Ajanta. Gambling took place at the parking lot, in the valleys of 
Ajanta

Table and figure No.6 show that, 33.33 percent people strongly agree that gambling is 
practiced in Ajanta tourism. Since gambling is not regulated, it is more likely to be a crime. Many times 
such incidents happen in tourist places. 39.33 percent tourists also agree that gambling is played in 
Ajanta due to tourism. Gambling is mainly played in places far from the caves at Ajanta. 6.67 percent 
tourists do not express any opinion about gambling in Ajanta. 11.73 percent tourists disagree that 
gambling is practiced in Ajanta tourism. 8.40 percent tourists strongly disagree that gambling is 
practiced in Ajanta.72.66 percent tourists agree that gambling and drug trade is rampant in Ajanta. 
Because of the tourists who come to Ajanta get a place to fulfill their hobbies. Some tourists gamble 
while some tourists and locals use drugs. Another reason is that tourists are free from pressure so they 
gamble or use drugs. However, 20.66 percent tourists do not agree.
Figure No. 6: Drug abuse and gambling at Ajanta

Sr.No
 

Opinion  of Tourist 
 

No. of Tourist
 

Percentage
 

1
 

Strongly agree
 

250
 

33.33
 

2 Agree 295  39.33  

3 Neutral 50  6.67  
4 Disagree 88  11.73  
5

 
Strongly disagree

 
67

 
8.93

 
Total

 
750

 
100
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Role of NGOs:
The growth of the tourism industry and the impact of tourism on the economy (positive as 

well as negative) of a country, region or locality have been widely acknowledged. Every organization, 
whether private or public, is in some way or another, involved in the process of tourism marketing. 
Practically every country in the world, today has a national tourism organization or tourism board. 
Well, tourism is playing a major role in the economies of the world and in some cases, it has been found 
to be the sole revenue generating activity for governments. In the case of India, it is assumed that about 
14 million people are directly or indirectly employed in the tourism sector. Keeping in view the global 
projections for tourism and the potential which exists in India, there is further scope for accelerated 
growth of the tourism industry. This is in turn a bearing on the overall development process. However, 
a crucial aspect to be taken note of the developmental role of marketing the emphasis should not be so 
much on the consumer as on the needs and wants of the local communities and the host population at 
the destinations. It examines the role of developmental marketing in relation to tourism. The point 
discusses the role of public organizations, mainly the department of tourism, in this process. 
(Suryawanshi D. S -2020)22

UNWTO works in six main areas, competitiveness, sustainability, poverty reduction, 
capacity building, partnerships, and mainstreaming. The Organization aims to maximize the positive 
economic, social, and cultural effects of tourism, while minimizing its negative impacts. It encourages 
the implementation of the GCE for tourism and it is committed to promoting tourism as an instrument 
in achieving the United Nations millennium development goals. 

Table No.7: Role of NGOs

                                                                                                Source: Computed by Researcher, 2020.
Many local, state, national and international organizations are working in the tourism sector. 

These organizations play a very important role in the development of tourism. At each stage of tourism 
planning is organization at that level planning. Local, state, national, international and social 
organizations are working in collaboration with each other. Tourist organizations are involved in 
everything from tourist travel, accommodation, entertainment, and food and tourist reservations. That 
is why, tourist tourism is organized. Tourism associations are working to create a correlation between 
tourists and tourist destinations; hence the role of all tourism associations is crucial in the success of 
tourism. The work of local social organizations in tourism is also important.

The above table No.7 shows that, 35.87 percent tourists strongly agree that the role of all 
social organizations is very important in tourism. The correlation between tourists and tourism is 
achieved through the collaboration of local, state, national, international and social organizations. 
47.47 percent of tourists also agree that the role of tourism organizations and social organizations is 
very important in tourism planning. 4 percent of tourists do not have any opinion about the role of 
tourism organizations. 7.46 percent of people disagree with the role of tourism associations. 
According to him, the role of tourism associations is not very important in tourism. 5.20 percent of 
tourists strongly disagree that the role of tourism associations is important in tourism. The role of 
social organizations is also important in tourism. 83.34 percent tourists agree that social organizations 
play an important role in tourism. Because of social organizations in tourism play an important role in 

Sr.No
 

Opinion  of Tourist 
 

No. of Tour ist
 

Percentage
 

1
 

Strongly agree
 

269
 

35.87
 

2 Agree 356  47.47  

3 Neutral 30  4.00  
4 Disagree 56  7.46  
5 Strongly disagree 39  5.20  

Total
 

750
 

100
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tourism planning, development of tourism and creation of tourism facilities? Both public and private 
tourism associations are important in tourism planning. Tourism develops through their coordination. 
However, 12.66 percent tourists do not agree that the role of social organizations is important in 
tourism. (See the figure No.7)

Figure No.7: Role of NGOs

Benefits for small group:
Just as tourism affects the economic factors of the industry, it also affects the social factors. 

Many small groups of people are working at the tourist center. These groups are working to provide 
various services to the tourists. Different groups of people live around the tourist center. There are 
many businesses in the area that support tourism and tourist. Although the elements of tourism such as 
recreation, travel and accommodation are important, the role of water supply, agricultural products, 
food preparation, laundry, bathing, cleaning and driving are also important for the smooth functioning 
of these elements. All of these groups benefit the group by providing employment in tourist 
destinations. During the planning phase of tourism developments, the planners, local businesses as 
well as community members create an opportunity for community members to learn more about each 
other as well as their environment and the resources available to them. 

Table No. 8: Tourism benefits a small group

                            Source: Computed by Researcher, 2020.
Ajanta is a tourist destination located in the valleys of Waghur River. There is still a large 

amount of forest in the valley region. Many groups of people in the area live in nearby towns and 
villages. Groups of people from here provide services and facilities to tourists in Ajanta. They get 

Sr.No
 

Views of people
 

No. of people
 

Percentage
 

1
 

Strongly agree
 

219
 

32.40
 

2 Agree 265  39.20  

3 Neutral 68  10.03  
4 Disagree 79  11.70  
5 Strongly disagree 45  6.67  

Total
 

675
 

100
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employment. All these groups benefit from tourism. The above table No. 8 and figure No. 8 explain, 
32.40 percent of the locals strongly agree that tourism benefits the small communities in the area 
economically and socially. 39.20 percent people also agree that Ajanta tourism is bringing social and 
economic benefits to a small group of people in the surrounding area. The availability of employment 
has increased the economic income of these people and changed the social standard of living of these 
groups. 10.03 percent of people do not have any opinion about the progress of these groups. 11.70 
percent people disagree. According to him, not all groups in the society benefit from tourism. 6.67 
percent strongly disagree that tourism in Ajanta benefits all groups of locals. 71.60 percent people 
agree that Ajanta tourism has benefited small groups in Ajanta. Because of Ajanta is surrounded by 
hills, there are many small groups of people in that area. All those groups are benefiting from Ajanta 
tourism in their traditional business. However, 18.37 percent people disagree because of modern 
tourism has wiped out some of the local businesses.

Figure No. 8: Tourism benefits a small group

Conclusions:
Everything is directly or indirectly connected with the society. Society has impact on every 

aspect of life and tourism, they are not the exception. It needs to understand the social impacts of 
tourism to ensure sustainable management of the industry of tourism. Tourist center is a gathering 
place for social transformation. People from all over the world visited at Ajanta. In spite of the 
influence of Buddhism, They belong to various countries, languages, and customs. Local people mix 
with the outsiders from diverse backgrounds with different social transformation. This may lead to the 
creation of modern lifestyles and practices from the tourist. 

The crowd of tourists increases air pollution. Travel patterns outbreak disease. Tourist also 
carries diseases in their bodies knowingly and unknowingly.  It affects the health and all fall victims. 
Swimming pools, tourist baths are also responsible factors to spread epidemic. Stress, tension, conflict 
have significant effects on the present and future tourism. It can note terrible negative effect. Tourist 
centers are a stress reliever for tourists. They need change.  But they face crowds and feel congestion. 
Daily crowds and pollution disrupt the tourists mentally. Ajanta is a calm and quiet place. Local people 
tolerate the stress and tension raised from the tourists in crowds.

Crimes against the tourists by locals, crime against the locals by the tourists, crime against the 
local and tourist by some locals and some tourists create insecure situations. Sometimes tourist centers 
fall victims by terrorist's attacks. So safety and security is a basic need. The seal of crime is related to 
the way in which the place is perceived. Increase of crimes at tourist places are major hindrance of the 
development of tourist center, the more the crime risk, and the more the deterioration of public 
security. Expensive items jeweler are main reasons increase crimes mainly committed by waiters, 
guards, drivers, cleaners in hotels etc. Beggars at tourism centers are menace for tourists. Encounters 
with beggars are not expected, but they are there compulsorily. Asking for money begging by 
expecting pity from tourists due to disability, selling goods by forcing of begging, gaming tourism is 
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also included among tourism kinds. It is considered as a vital factor for the growing economy. 
Opportunity games are mostly the games that the people bet on. Gambling has become common sight 
in tourist destinations. In India it is illegal to gamble. At Ajanta gambling took place at the parking lot 
and in the valleys of Ajanta.

Practically, every country has national tourism organizations. Every organization is involved 
with tourist centers in this or that way. The local, state, national and international organizations play an 
important role in the development of tourism, By involving students in educational activities with the 
local community, students practice active citizenship, gain knowledge, improve soft and 
employability skills. 
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